
COURSES IN ENGLISH 2020

BUSINESS ADMINISTRATION & ECONOMICS UM CREDITS * ECTS

Semester March-July 2020

COMPARATIVE LEGAL SYSTEMS

This program is designed to provide students with a general knowledge of contrasting 

International legal and tax systems,and their impact in business dealings between International 

agent 6 7,2

DIGITAL MARKETING 

The Digital Marketing course explores several aspects of the digital marketing environment 

including a variety of topics  that define the so called Web 2.0.  Once completed, students will 

have a richer understanding of the foundations and skills needed to embrace the new digital 

marketing landscape. 4,5 5,4

EARLY STAGE FINANCING 
In this course students will gain knowledge about concepts and tools related to early stage 

financing and will be able to design a fundraising strategy 4,5 5,4

INTERNATIONAL BUSINESS COMMUNICATION

The International Business Communication course helps students improve the effectiveness 

and confidence with which they communicate in profesional situations. Participants will 

develop their corporate communication skills, improving their ability to communicate in an 

International work environment. Students will also work on their presentation skills on all levels 4,5 5,4

Semester August-December 2020

INTERNATIONAL BUSINESS  FINANCE

An Introduction to the world of Multinational Corporation and the Role of the CFO in a 

multinational Corporation. A hands on review of the different instruments, processes and 

alternatives available to deal with the financial challenges and risks existing in today´s globalized 

business environment 7,5 9

MARKETING I 

This course introduces students to the basic principles of Marketing such as marketing behavior 

and brand positioning. It will focus on the pricing of products and services, distribution and 

advertising. It will also enable students to understand the customer’s role in an international 

environment 6 7,2

INTERNATIONAL BUSINESS COMMUNICATION 

The course helps students improve the effectiveness and confidence with which they 

communicate in professional situations. Participants will develop their corporate 

communication skills, improving their ability to communicate in an international work 

environment. Students will also work on their presentation skills on all levels 4,5 5,4

PRINCIPLES OF BANKING 

The course will give an introduction to the role of financial intermediaries and an understanding 

of how these operate, with a very special focus on the role and operations of the banking 

system. Students will be able to provide theoretical explanations for the existence of financial 

intermediaries, as well as dealing with economic models that formalize the broader impact that 

banking systems can have in a country. 4,5 5,4

GLOBAL BUSINESS ENVIRONMENT I 

This course provides an introduction to the global business environment and covers trends 

towards globalization, and the formal and informal institutions of countries. In particular it will 

focus on international political, economic, legal, cultural and social diversity. It will also give an 

overview of why international trade takes place, why firms invest abroad, supply chain 

management and global sourcing. 6 7,2

MANAGING CULTURAL DIVERSITY 

Ths course is a training in awareness of cultural diversity on national and organizational level in 

which tools will be given to optimize the business potential that this diversity gives to the 

manager 4,5 5,4

INTERNATIONAL BUSINESS STRATEGY
The aim of this course is to broaden your understanding of global market operations and the 

strategies implemented by Multinational corporations, and other International enterprises. 6 7,2

INTERNATIONAL ECONOMICS  

The course addresses the international patterns of trade from an economic standpoint. It 

introduces traditional frameworks such as the Ricardian and HeckscherOhlin models of trade, 

along with in-depth analysis of empirical evidence. 6 7,2

INTERNATIONAL RELATIONS AND ORGANIZATIONS  

It is focused on the analysis of the processes of integration in the external relationship of the 

independent states, as well as the International system and the role of International 

organizations 6 7,2

FINANCIAL STATEMENT ANALYSIS  I

This is an introduction to accounting conventions, enabling students to analyze and interpret 

the information contained in financial statements, explaining their limitations with reference to 

underlying theories. 7,5 9

STRATEGY 
Ths course introduces the basic building blocks of strategic analysis. Students will learn the 

tools of strategic analysis and game theory to value and analyze strategic options in real life. 6 7,2

INVESTMENT PROJECTS

The objective of this course is to develop a financial model as support of a Business Plan.  The 

following areas will be addressed: Developing of Proforma Financial Statement, Capital 

structure and cost of capital, foreign investments, uncertainty and the investment project, 

performance indicators and project appraisal from various points of view of different 

stakeholders. 4,5 5,4

LAW 
Semester March-July 2020

BASIC GUIDELINES ON CONTRACTS & TORTS   Contracts. Case law. Tort law. Other legal areas 3 3,6

CORPORATIONS 
Consultancy and planning in business activities. Legal policies. Constitution of a corporation. 

Management, control and distribution of power in a corporate structure. Shareholders. 3 3,6

INTERNATIONAL TRADE CONTRACTS 
General principles regarding civil procedures, judicial federal and state procedures. Dispute 

resolution. Negotiation, mediation and arbitration. Neutral evaluation 3 3,6

INTRODUCTION TO THE AMERICAN LEGAL SYSTEM 

The language of law. Specific definitions. Historical background. The legal system in the United 

States. Cases. Laws, constitutions, legislative history and international agreements. The 

secondary source books. 3 3,6

Semester August-December 2020

LEGAL WRITING & ANALYSIS
Introduction to case analysis. How to prepare a brief. Juridical writing; drafting and analysis. 

Basic principles. Memorandum of law, opinion, client letters 3 3,6



LITIGATION AND ALTERNATIVE DISPUTE RESOLUTIO
International trade contracts. Legal systems to which an international trade transaction is 

exposed. Standard contract, means of payment, applicable law and jurisdiction. 3 3,6

RESOLVING INTERNATIONAL BUSINESS DISPUTE 
International contracts and alternative methods for the resolution of disputes (emphasis on 

Latin America). 3 3,6

SECURITIES AND CAPITAL MARKETS REGULATION

Regulation of prime and secondary markets. Securities and capital claims. Trading and 

transactions under both legal systems. Methods for obtaining capital and their regulation. 

Loans 3 3,6

LATIN AMERICAN SOCIETY LAW AND BELIEFS 

Latin America is a tapestry in terms of history, cultural diversity and plurality of beliefs. This 

course gives a historical overview of the continent before its discovey, and the formal 

uniformity brought by colonization in 1942 3 3,6

HUMANITIES & EDUCATION
Semester March-July 2020

INTRODUCTION TO ACADEMIC WRITING

Course taught in English to enhance freshmen's academic writing skills. Main topics dealt with 

in class include: writing academic essays (exposition and argumentation), punctuation, systems 

of citation (APA, MLA, Chicago), cohesion and coherence. 6 7,2

CLASS MANAGEMENT Students will be able to write a lesson plan to structure effective student learning. 3 3,6

ADVANCED COMMUNICATION SKILLS 1 
Course taught in English aimed at enhancing freshmen's written and spoken communication 

skills. Requirements for admission: C1 level of English 6 7,2

TEACHING SCIENCE  

Through the approach to the theory, the analysis of planning, the observation of classes and 

the exchange of own experiences, the student will connect the knowledge acquired throughout 

his / her teacher training with the teaching of  science specifically 3 3,6

INTEGRATED SKILLS IN LANGUAGE LEARNING

This course will emphasize the programming of teaching units and attention to the diversity of 

students. Special emphasis will be given to the teaching of reading, writing, listening and 

speaking strategies. 3 3,6

DISCOURSE ANALYSIS 
This course aims to equip students with the tools that will allow them to reach an advanced 

level of linguistic analysis 7,5 9

CULTURAL STUDIES I

This course focuses on the cultural and social history of the Anglo– Saxon World. It responds to 

the need to bring past cultural practices to the present  time in order to promote a better 

understanding of current cultural phenomena 6 7,2

CULTURAL STUDIES III 
For an English language teaching  student, Anglo Saxon culture, its cultural heritage, evolution 

and transformation represents a fundamental aspect in its formation. 6 7,2

ENGLISH FOR SCIENCE AND TECHNOLOGY 
This course aims to familiarize the student with scientific and technical discourse  in the English 

language and develop the capacity for observation and analysis of the various topics 4,5 5,4

Semester August-December 2020

ENGLISH LITERATURE I 

What is literature? Middle Ages I. Middle Ages II. Geoffrey Chaucer. Elizabethan drama. English 

Literary Theory. Edmund Spencer. Metaphysical poets. John Milton. Restoration Comedy. John 

Dryden. Puritan Poetry. The Noble Savage. 6 7,2

LITERATURE I 

The aim of this course is the study of literature itself, what is meant when literature is spoken: 

definition, aesthetics, sounds and rhythm, figures, tropes, vocabulary, syntax, literal and implicit 

meanings. 6 7,2

LATIN AMERICAN CULTURE AND URUGUAY 

The aim of the course is to develop historical awareness, highlighting  similarities and 

differences, enhancing their capacity to undertand change and continuity, developing empathy 

towards different cultures or periods, focusing on the cultural heritage of this unique continent, 

with special emphasis in Uruguay. 3 3,6

COMMUNICATION
Semester March-July 2020

CONTEMPORARY LATIN AMERICA THROUGH FILM
This course provides students with the ability to watch films with a critical eye and to write 

about film as a way to explore issues in Latin American cultures. 2 2,4

SHORT PROGRAMS 2020

GLOBAL SUPPLY PROGRAM 

The GSP is an intensive three-week study Program designed for business and engineering 

students in their third or fourth year of study. It focuses on providing students with the 

fundamentals of international supply chain methods with a special focus on Latin America and 

Uruguay. 3 3,6

LATIN AMERICAN OUTLOOK (MASTER LEVEL) 

This Program focuses on economic, financial, technological, marketing and cultural issues that 

affect decision making processes in doing business in Latin America. It comprises courses that 

include communication skills to conduct businesses, family business development, governance, 

management and understanding of Latin America as a platform for knowledge innovation. 8 9,6

 * 1 UM credit equals 10 contact hours


